www.alertpackaging.ie

Alert

PaCkaglng The Flexible Packaging Experts

Explore Your Senses -
Product Differentiation Using
Sensory Packaging

How Tactile Touch Packaging can help
drive sales growth for your Brand.




Packaging
Innovation

Whilst it has become common practice for many
brands to use more sustainable packaging, we are
now seeing a shift fowards innovation in order to
stand out on shelves. This is largely due to a change
in attitude from the customer. Increasingly, they are
looking for more than just an aftractive box and

expect a combined sensory experience.

Although visual elements are still the first way to
entice customers to a product; brands are
introducing features that appeal to our sense of
touch with a more tactile feel. Designed to be so
intriguing you feel compelled to touch or pick up the

product.

Touch elements such as this create a
feeling of ‘luxury’, ‘quality’ and
freshness’ all of which help to
differentiate products enabling them to

stand out on the shelf.
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How Crucial a Role Does It Play
in the Decision Making Process?

Reasons for buying a new product

Advertising 40%
TV, online
Noticed it in 0)
the Shop 35 /O
Suggested by 35%
friends or

Willing to try
something new

ltsabrand | like | A0

Source: TNS Infratest
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Getting a Feel For
Sensory Packaging

With more innovative packaging solutions on the rise,
brands have to reinvent their packaging constantly to
keep ahead of the competition. Customers are now
associating the touch and feel of a product with its
quality, so brands need to find a way of incorporating
this into their packaging designs. Whilst innovation is
important, brands must not sacrifice the sustainability
of their packaging as this is still a core value with many
consumers and can be used to help enhance and

strengthen a product’s ‘shelf presence’.

Tactility is an underused multi-sensory element that
draws shoppers in, often with visual cues first, and then
closes the deal with what may be the most personal of

the all the senses - Touch.

According to Mintel's Global New Products Database
(GNPD), 75% of skincare product intfroductions in the

U.S. featured some element of soft-touch packaging.

But more recently, categories such as snack foods,

pet foods, baby foods, dairy, fabric care, health care



are also using the emoftional connection fied to
tactile touch packaging. In the Asia-Pacific market,
47% of new color cosmetics featured a package with
soft-touch element, while the percentage of new
product infroductions with soft-touch attributes across
all categories grew from 13% to 32%. In Europe, the
frend has expanded to such products as sauces and
seasonings; and meal centers are beginning to

embrace tactility.

While embossing as a tactile element is not
new, it is crossing category lines and making
its presence felt not just in cosmetics and
personal care items, but in chocolates, gum

and other confections.

Tactile Touch

Packaging

Traditionally packaging design and branding
emphasised colour, graphics and shape to
differentiate products. By focussing on another one of
our senses, touch, we have developed our Tactile
Touch Packaging, the ultimate in premium packaging

design. This provides a paper like effect while still
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giving the benefits of plastics such as durability,

extended shelf life and production efficiencies.

To achieve this premium artisan feel it is possible to
add a clear lacquer coating to the exterior surface of
the packaging which can be made to match the
graphic imagery. The high barrier film fully protects the

product, maximising freshness and quality.

We offer a selection of tactile finishes such as Kraft,
Linen, Parchment, Woodgrain, Granulated Sugar,

Seeds, Crisps and Popcorn.

Request a Sample

E: sales@alertpackaging.ie
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Alert Packaging

Bray Business Park, Southern Cross Route, Killruddery, Bray, Co. Wicklow
www.alertpackaging.com

sales@alertpackaging.ie

T: 00353 (0) 1 272 4323

Connect With Us

m Q Or Read Our Blog
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